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01 BRAND ESSENCE

Y E R

XUL Chain

REBARRHAEEDS. B “RENSR” HEFK, ARFINRTIBESHEEE. ARERER
. REEH—NRIAG, AKEH—NES

XUL Chain is a public-chain ecosystem built for the future. We live by 'Simplicity is premium’, expressing trust, openness
and technology through restrained visuals. Green is our only accent; white is our only stage.

> 1RiE Minimal — BAMS%, LEE%
Minimal — White space is premium; less is more

> WS Trust — 2. JEMT. FIFEA
Trust — Stable, clear, predictable

> A Open — AMEETEFLXE

Open — Built for ecosystem and developers

muhEESK / Tagline: Simple is Premium

Brand proposition — Simplicity is premium, never compromise.

JBS / Tone of voice: =w#l. BIE. ARBRE, BREESHY.

Tone — Restrained, confident, technological. Avoid flourish and clutter.
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02 COLOR SYSTEM

VA 3 PN
BRRZE - &b

FEEmEE—RIAR, HIAEL 70%

HEkEm St PMERARENESIESX. AK (Paper) EREZKLNANLEE.

Green is the brand's only accent, present in ~70% of touchpoints; neutrals handle structure and body text. Paper white is

the background of all core applications.

XUL Green Paper White Ink Black
AR B ER KA/ =X
#00C48C #FFFFFF #0E1116
Grey Mute Grey Line
#52525B #6B7280 #ESE7EB

Green Tint
25370
#EAFT7F2

ERAMN: © MERIE, 7ATAERER; @ EXA Ink/Grey, ZIFAE; Q@ FMRZEA Line; @
K Tint) BTFRE/RES R, T5REEL.

Usage: 1) Green is accent-only, never large fills. 2) Body uses Ink/Grey, never pure black. 3) Dividers use Line. 4) Green
Tint is for tags/pills only, never beside deep green.
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03 COLOR - DARK & CYBER

VoA = L——=] .
B - BeSEERKIEA
TN AEE/ED (EE) I Be, (AT, Bshi5EMR, ™Mo S%.

These are extended colors for motion/campaign (cyber) scenes only — video, events, key visuals. Not part of the core

identity.
Deep Space Neon Green Cyan Magenta
RE ELRES = LEA
#0COE1A #5AFFBE #28DCFF #FF46C8

WA LRI B RRE A, FREEALRE

launch/#t IR ENALERIL, “FAHE, ENGESHSROIR LREER.

Note: the core brand stays white-minimal; cyber-neon is motion for launch/social. They may coexist but must never mix on
static core materials.
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04 TYPOGRAPHY

* A Y

FIERG

T3: Arial / Helvetica Neue RFE#tk; $3: BIREEK / ¥EH /
MRHEE. REFEE—TWNERE, FE=H.

Latin: Arial / Helvetica Neue sans-serif family. Chinese: Source Han Sans / PingFang / Microsoft YaHei. One sans-serif
family, restrained weights.

R Level S Size FE Wt 1TEE Lh Fli% Usage
Display 48 Bold 1.1 KRR - mhEEMTE / Brand hero
H1 32 Bold 1.2 ETHRRR / Section title
H2 24 Medium 1.3 /INTSERRRL / Subsection
Body 16 Regular 1.6 1IEX / Body text
Caption 12 Regular 1.4 SEFE - 5% / Caption - Label

XUL Chain - 0123456789
BELIRSY
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05 LOGO CONSTRUCTION

Logo 3i&

FRMCHIERBREA SO RS, BERET—MIEER. SEH (UFRIZEK S

) NIBRIMERFER R0.438, #iili~0.055S, FLEEBERE~0.20 - (2R) . 4R #00048C
AME—A/ETE,

The mark is a regular hexagon outline plus a center dot, inscribed in a construction circle. Ratios (mark side S): hex
circumradius R~0.43S, stroke~0.055S, center-dot diameter~0.20-(2R). Green #00C48C is the only strokeffill.

Z&EE: URCEEN—FAsEE (BHELE) , EATEFERA.

Clear space: half the mark height is the minimum padding (dashed box). Nothing may intrude.

XUL Chain - Brand Guidelines v1.0



06 LOGO USAGE

Logo NZFHHSE

SR MTHEE > 24px; EIRIE > 12mm. EFULERIMETE, FADREER.
Minimum size: >=24px on screen, >=12mm in print. Below this, legibility drops — enlarge or use the wordmark only.
BRNA (EMH

® BK: &I (BN Q@ RFKEJTint): iz @ REK: FIFHAR @

B—RK: Bfr. IRARFEEBILE.

Background (correct): 1) White -> green mark (default). 2) Green Tint -> green mark. 3) Deep space -> green or white
mark. 4) Solid green -> white mark. Keep enough contrast.

i8] 35 5 %4 5%

SCFAR “XUL CHAINY SFRIZAART, [BIEE = FRESER 0.25; KEHEEESIST, REFER—RLEHE.
Spacing & alignment: when the wordmark 'XUL CHAIN' sits with the mark, gap = 0.25 x mark height; center horizontally or
vertically with a single clear-space.
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07 DON'TS

SRt

No stretching
X R
B I hRiC L Bk AEs:

Never alter the mark's proportions or rotate it.

No effects
X IR
IR/ N/ T R S IR .

No drop shadows, outlines, gradients or glows.

No low contrast

X {EXTEE
2 IEEFRE TR M SIS S,

Never place the green mark on low-contrast or busy backgrounds.
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No recoloring
X BREGE
AR USMIB B AT

Never fill the mark with any color other than green.

No crowding

X st
IR RS BEARERETE.

Keep the clear-space free of other elements.

No restructuring

X EHTR
B EOR S ERE %R,

Never move the hexagon relative to the center dot.



08 APPLICATIONS

Rz F 7= 451

XUL Chain

e, SR

#& NAME
BRI TITLE

hello@xul.chain

@XULChain

DIE-CUT STICKER / FHZN54K

T-SHIRT FRONT / Tl #i Kz A

R/ #Ekg / WK /T KARE (AKRERD .

Business card / Social avatar / Sticker / T-shirt applications (white-background composite).
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